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U.S. Smartphone Penetration & Projections
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source:
http://www.nielsen.com/us/en/insights/news/2010/smartphones-to-overtake-feature-
phones-in-u-s-by-2011.html
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Taiwan - ECommerce

Describes how widely e-Commerce is used, the primary sectors that sell through
e-commerce, and how much product/service in each sector is sold through e-
commerce versus brick-and-mortar retail. Includes what a company needs to know
to take advantage of e-commerce in the local market and , reputable, prominent
B2B websites.

Last Published: 8/11/2017

Overview

The e-commerce market in Taiwan has grown at a rapid pace over the past few years, with a
market size of US$37.6 billion in 2016, and a 5-year average growth rate of 10-20%. Itis

predicted that Taiwan's online retail platforms will eventually overtake sales in physical retail

stores, accounting for more than half of the multi-billion dollar retail secto nse-

commerce penetration rate is one of the highest in the world, which naturally entails a large
market of sophisticated consumers who are familiar with global trends. As the e-commerce
market in Taiwan continues to develop, consumption trends amongst online shoppers shift
simultaneously. Whereas the initial advantage of e-commerce was to provide better access to
foreign trends unavailable in Taiwan's traditional retail market, Taiwan users of e-commerce
platforms have come to value convenience over accessibility within the past several years.
Though clothing and apparel are still the most purchased products, online consumption of basic
household necessities has increased, as has the demand for expedient delivery. The evolution of
e-commerce consumer trends has led to an expansion of potential opportunities to meet
growing demand.

source:

https://www.export.gov/article?id=Taiwan-ecommerce
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1 China 672 15.9%
2 USA 340 7.5%
ate 3 UK 99 14.5%
4 Japan 79 5.4%
5 Germany 73 8.4%
6 France 43 5.1%
Taiwan 37.6 27.6%
7 S. Korea 37 9.8%
Canada 30 5.7%
9 Russia 20 2%
10 Brazil 19 2.8%
Big - BWPIREIEESXNEEIKETKE
Source:
2017 FREFEHENRERE

https://www.business.com/articles/10-of-the-largest-ecommerce-markets-in-the-world-b/
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Retail e-commerce sales in select countries in Southeast Asia in 2016 (in billion U.S. 2016E ’ %@EI%&E

dollars)
: DOWNLOAD SETTING ﬁ(EDE A § A %ﬁnui& N

FNGI HF‘DFH LjXLSH HPPTH /%EE@EE A ﬂ’:ﬁ _H_'?ié)
 ERESHSEES
DESCRIPTION SOURCE  MORE INFORMATION
This statistic presents the retail e-commerce sales US$.Z4. 043 ’ 7%,%_(75 ?f

figures in selected countries in Southeast Asia in 2016.

In Thailand the retail e-commerce sales amounted to L sk = d
2.89 billion U.S. dollars that year. E/E /ﬁjﬁfgf;ﬂ7373

follar
£

E-retall sales (n billion U5 dollars

Indonesia Thailand Singapore Malaysia Vietnam Phillippines
Source:
https://www.statista.com/statistics/604964/retail-e-commerce-sales-select-countries-asia-
pacific//
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1. RIE 7 1371E=®E Y Whole Foods Market - 18
ETENRANESERERAER Y  REZE
Amazon PrimefI AP Z—{@Eith 5 28 ETEL -
MARLUBRO20—EBEEAEREA

amazon com' B¢l

; ' 1 2. TEENERBEARMWEER  BRIFABHAD
- —‘“ mMERE  AREKRKEmERUHTEERRAZEA
OJBERY
i AT 3. MBREEEHS - SEHERRLFE LRSS
Amazon grabbed 4 percent of 7 BRNREEZEZTEREE? > FAZEFEA
all US retail sales in 2017, new BTN IR ERE
study says

« Amazon was responsible for about 44 percent of all U.S. e-commerce sales last
year, or about 4 percent of the country's total retail sales figure, according to
data from One Click Retail.
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